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Colour palette

Red 
represents 
impact

Purple 
represents 
empathy

A supporting 
palette of 
neutrals
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Pantone® 403 CP 
C18  M21  Y27  K47
R140  G133  B123
HTML 8C857B

Pantone® Warm 
Grey 1 CP 
C3  M3  Y6  K7
R232  G227  B219
HTML E8E3DB

Pantone® 485 CP 
C0  M95  Y100  K0
R242  G18  B12
HTML F2120C

Red

Pantone® 2627 CP 
C85  M100  Y6  K38
R60  G16  B83
HTML 3C1053

Purple

Pantone® Black 7CP
C38  M35  Y33  K92
R61  G57  B53
HTML 3D3935

Charcoal

Grey

Sand
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CMYK and RGB are the preferred 
reproduction methods and should 
be used for all full colour printing 
(CMYK) and screen viewing (RGB) 
applications. Spot colour (Pantone) 
should be used where full colour 
printing is not available e.g. screen 
printing and one colour printing.

In all methods of reproduction, colour 
must be matched to these Pantone® 
references. The CMYK breakdowns 
 must match to the Pantone Plus 
Series® Colour Bridge® system. 

Colour palette
Specifications

To maximise 
impact in 
a digital 
environment, 
ACU Red has a 
non-standard 
breakdown.
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Pantone® 356 CP 
C85  M10  Y100  K10
R0  G122  B61
HTML 007A3D

Pantone® 1797 CP 
C10  M100  Y92  K20
R181  G24  B37
HTML B51825

Pantone® 2603 CP 
C60  M90  Y0  K0
R127  G64  B153
HTML 7F4099

Pantone® 179 CP 
C0  M82  Y98  K0
R241  G87  B37
HTML F15725
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Faculty colours are reserved 
for use in ceremonial 
communications and 
indexing systems of core 
communications.

CMYK and RGB are the preferred 
reproduction methods and should 
be used for all full colour printing 
(CMYK) and screen viewing (RGB) 
applications. Spot colour (Pantone) 
should be used where full colour 
printing is not available e.g. screen 
printing and one colour printing.

In all methods of reproduction, colour 
must be matched to these Pantone® 
references. The CMYK breakdowns 
 must match to the Pantone Plus 
Series® Colour Bridge® system.

Colour palette
Faculty specifications

Faculty of 
Health Sciences

Faculty of 
Education and Arts

Faculty of 
Law and Business

Faculty of 
Theology and Philosophy
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BUSINESS
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Change
the way
you see
the world.

Don’t point 
the finger.

Raise 
your hand.

Don’t point 
the finger.

Find out more

Study Law at ACU

Current students  |  Staff  |  Library

About ACU Study at ACU International Research Alumni and Giving Contact us

Search

Leadership
is listening
hard.

Leadership 
is being 

heard.
Find out more

Learn Spanish or Italian

Find out more

Estiumquam nobis et fugiam voluptis 
ed ulpar itut mod ex eosa met, sit 
aborer fugiam orit molor.

Research Scholarships

Find out more

Estiumquam nobis et fugiam voluptis 
ed ulpar itut mod ex eosa met, sit 
aborer fugiam orit molor.

e.g. Nursing Browse interests Register
your interest

Important
dates

Search ACU 30

News Events

Children to be seen
and heard 

Dr Karen Lamb has won the
Prime Minister’s Literary
Award in the non-fiction
category.

Dr Karen Lamb has won the
Prime Minister’s Literary
Award in the non-fiction
category.

ICPS research about child
safety will be presented at
a national symposium in
Sydney, where young people
are given a voice.

Dr Karen Lamb has won the
Prime Minister’s Literary
Award in the non-fiction
category.

ACU lecturer wins Prime
Minister’s Literary Award

Stunning ARC strike rate
for ACU researchers

Improving the wellbeing
of aged-care residents

amet sit
consectetur
dolore eu.

Lorem
ipsum

ut dolar
diam sit

Lorem ipsum sit amet dolor
consectetur officina voluptatem. 

Sed ut perspiciatis unde omnis 
iste natus error sit volup tatem 
accusantium doloremque  
aperiam, eaque ipsa quae.
Nemo enim ipsam voluptatem quia 
voluptas sit aspernatur aut odit aut fugit, 
sed quia consequuntur magni dolores eos 
qui ratione voluptatem sequi nesciunt. 
Neque porro quisquam est.

Lo
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m
 ip
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acu.edu.au

acu.edu.au
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Emboyding our brand 
essence of Impact through 
Empathy, Red and Purple 
are our hero colours.

PROPORTIONATE USE  
OF RED AND PURPLE

Where possible Red and Purple 
should be used proportionately in the 
two perspectives shapes to underscore 
the equal importance of both aspects 
of the brand essence.

WHERE PURPLE  
COMES TO THE FORE

While proportionate use of colour 
is desirable, where one colour must 

lead, Purple comes to the fore. Purple 
allows us to house the brandmark in 
colour and hold body copy legibly.  
Red is then used as an active colour  
in headlines, buttons, CTAs and  
the brandmark.

NEUTRALS 

A charcoal, mid grey and light warm 
gray are used as netural supporting 
colours in text heavy applications. 

Colour palette
Usage principles

PROPORTIONATE USE OF RED AND PURPLE WHERE PURPLE COMES TO THE FORE NEUTRALS
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Apply

Study Teaching at 
ACU and see the 

world beyond your
own point of view.

TEACHING
& EDUCATION

Lorem tu
ipsum site
color etsis
consetatu
sid amet

Proud to be the Gold Sponsor of
the 2016 ASEACCU Conference dolor sit amet

consequat et
amet officia.
Lorem ipsum dolor sit amet, 
consectetur adipiscing elit, sed 
do eiusmod tempor incididunt 
ut labore et dolore magna 
tempor incididunt ut labore .
Sed ut perspiciatis unde omnis iste natus 
error sit volup tatem accusantium eus 
doloremque laudantium, totam rem sit 
aperiam, eaque ipsa quae ab illo inventore 
veritatis et quasi architecto beatae vitae.

Lorem ipsum dolor sit amet, consectetur 
adipiscing elit, sed do eiusmod tempor 
incididunt ut labore et dolore magna 
tempor incididunt ut labore .

Sed ut perspiciatis unde omnis iste natus 
error sit volup tatem accusantium eus 
doloremque laudantium, totam rem sit 
aperiam, eaque ipsa quae ab illo inventore 
veritatis et quasi architecto beatae vitae.

acu.edu.au acu.edu.au

Lorem tu ipsum
site set tu etsis
consetatur.

Sed ut perspiciatis 
unde omnis iste
natus error sit.
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Colour palette
Incorrect use

Faculty colours are reserved for use in 
ceremonial communications and indexing 
systems of core communications.

Neutrals should not be used with equal prominence to Red or Purple. 

Where one colour must lead, Purple should come to the fore.

Body copy should not be reversed out of Red. Neutrals should not be used to replace Red or Purple. 


