2.10 VISUALIDENTITY SYSTEM

Colour palette

Red Purple

represents represents
impact empathy

A supporting
palette of
neutrals
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Colour palette
Specifications

To maximise
impact in

ironment,

ACU Red hasa
non-standard
breakdown.

Pantone®485 CP

CO M95 Y100 KO

R242 G18 B12

HTML F2120C
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Pantone® 2627 CP
€85 M100 Y6 K38
R60 G16 B83
HTML 3C1053

CMYK and RGB are the preferred
reproduction methods and should
be used for all full colour printing
(CMYK) and screen viewing (RGB)
applications. Spot colour (Pantone)
should be used where full colour
printing is not available e.g. screen
printing and one colour printing.

Charcoal

Pantone®Black 7CP
C38 M35 Y33 K92
R61 G57 B53
HTML 3D3935

Pantone®403 CP
C18 M21 Y27 K47
R140 G133 B123
HTML 8C857B

Sand

Pantone® Warm

rey
C3 M3 Y6 K7
R232 G227 B219
HTML ESE3DB

In all methods of reproduction, colour
must be matched to these Pantone®
references. The CMYK breakdowns
must match to the Pantone Plus
Series® Colour Bridge® system.
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Colour palette
Faculty specifications

Faculty of Faculty of
Education and Arts

Health Sciences

Pantone®179 CP Pantone®356 CP
CO M82 Y98 KO C85 M10 Y100 K10
R241 G87 B37 RO G122 B61

HTML F15725 HTML 007A3D

(©2017 ACU Brand Identity Guidelines

Faculty of
Law and Business

Pantone®1797 CP
C10 M100 Y92 K20
R181 G24 B37
HTML B51825

Faculty colours are reserved
for use in ceremonial
communications and
indexing systems of core
communications.

Faculty of
Theology and Philosophy

Pantone®2603 CP
C60 M90 YO KO
R127 G64 B153

HTML 7F4099

CMYK and RGB are the preferred
reproduction methods and should
be used for all full colour printing
(CMYK) and screen viewing (RGB)
applications. Spot colour (Pantone)
should be used where full colour
printing is not available e.g. screen
printing and one colour printing.

In all methods of reproduction, colour
must be matched to these Pantone®
references. The CMYK breakdowns
must match to the Pantone Plus
Series® Colour Bridge® system.
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Colour palette
Usage principles

PROPORTIONATE USE OF RED AND PURPLE

|l enrolled

) ; I signed up
at university.

for diversity.

Don’t point

Don't point
the finger.

the finger.
. Study Law at ACU

REMS

your hand.

Find out more
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Emboyding our brand
essence of Impact through
Empathy, Red and Purple
are our hero colours.

WHERE PURPLE COMES TO THE FORE

PROPORTIONATE USE

OF RED AND PURPLE

Where possible Red and Purple
should be used proportionately in the
two perspectives shapes to underscore
the equal importance of both aspects
of the brand essence.

WHERE PURPLE
COMES TO THE FORE

While proportionate use of colour
is desirable, where one colour must

lead, Purple comes to the fore. Purple
allows us to house the brandmark in
colour and hold body copy legibly.
Red is then used as an active colour
in headlines, buttons, CTAs and

the brandmark.

NEUTRALS

A charcoal, mid grey and light warm
gray are used as netural supporting
colours in text heavy applications.

NEUTRALS

Lorem
ipsum
| utdolar

diam sit

amet sit
consectetur
dolore eu.

Eg5
s
588

Leadership
islistening
ard.
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Colour palette
Incorrect use

TEACHING
& EDUCATION

Lorem tu ipsum
site set tu etsis
consetatur.

Where one colour must lead, Purple should come to the fore.

Study Teaching at
ACU and see the
world beyond your
own point of view.

Sed ut perspiciatis
unde omnis iste
natus error sit.

Lorem ipsum d

consectetur adi , sed e
do elusmod tempor incididunt  tempor incididunt
utlabore et dolore magna
tempor incididunt ut labore .

Good leaders Great leaders
CEY-UCR I GIGEEM do good things.

tis unde om

error
doloremque
aperiam,

Apply

¢* ACU

Faculty colours are 1 ved for use in Neutrals should not be used with equal prominence to Red or Purple. Body copy should not be reversed out of Red. Neutrals should not be used to replace Red or Purple.
ceremonial communications and indexing
systems of core communications.

acu.edu.au AT oL Y acu.edu.au
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